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I. INSTITUTIONAL OVERVIEW

In 1878, Spiritan priests from the Congregation of the Holy Spirit traveled to Pittsburgh, 
Pennsylvania, to establish a small Catholic college to educate the families of recent immigrants 
working in the steel mills. Over time, the priests built a world-class institution of higher 
education that grew both in size and stature to become Duquesne University. Duquesne educates 
the doctors, judges, financiers, journalists, teachers, nurses and other professionals who 
contribute to the rich tapestry of life in the Pittsburgh area and beyond. Duquesne’s proximity to 
downtown Pittsburgh provides students with access to a vast range of cultural, personal and 
professional opportunities while maintaining a personalized education experience.

The University remains deeply committed to preserving the spirit that animated its founders. The 
ethos of servant leadership, or leading with humility and compassion, permeates across 
Duquesne’s campus. The University’s faculty and staff serve God by serving their students, so 
that they, in turn, can go on to serve others.

Duquesne University comprises 10 academic schools of study: the Palumbo-Donahue School of 
Business, the School of Education, the John G. Rangos, Sr. School of Health Sciences, the 
Thomas R. Kline School of Law, the McAnulty College and Graduate School of Liberal Arts, the 
College of Osteopathic Medicine, the Mary Pappert School of Music, the School of Nursing, the 
School of Pharmacy and the School of Science and Engineering.

The University enrolls 5,414 undergraduate and 2,868 graduate students across over 85 
undergraduate majors, 110 graduate programs and three special University programs: the Honors 
College, pre-law and pre-medical and health professions. A list of all accredited programs 
appears in Appendix A. Duquesne maintains a 4:1 student-staff ratio and a 13:1 student-faculty 
ratio, with 456 full-time faculty.

1.1 Mission Statement
Duquesne University of the Holy Spirit is a Catholic university founded by members of the 
Congregation of the Holy Spirit, the Spiritans, and sustained through a partnership of laity and 
religious. Duquesne serves God by serving students through:

 Commitment to excellence in liberal and professional education.
 Profound concern for moral and spiritual values.
 Maintaining an ecumenical atmosphere open to diversity.
 Service to the Church, the community, the nation and the world.

1.2 Student Achievement Metrics
Duquesne University has global appeal, serving a broad and diverse group of students. The 
majority (68.7%) of its enrolled students are from Pennsylvania, and 6.04% are international 
(non-resident) students.

Duquesne’s increase in stature has resulted in four consecutive years of record numbers of 
applications. Almost 13,200 first-year students applied to Duquesne’s undergraduate programs in
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2024. The class of 2028, consisting of approximately 1,500 first-time freshmen and over 200 
transfer and second-degree students, was selected from this highly competitive pool. Students in 
the class of 2028 represent great ability, diversity and geographic variety. They enrolled from 29 
states, 33 countries and one U.S. territory. The table below displays the University’s latest 
enrollment data, including figures for each of its schools and academic units.

Enrollment by School 2024
School/College Undergraduate Graduate
Business 1,198 216
Osteopathic Medicine - 133
Education 278 378
Health Sciences 820 246
Law - 511
Liberal Arts 969 343
Music 185 54
Nursing 847 343
Pharmacy 176 496
Science and Engineering 842 137
Spiritan Division 50 -
Others 49 11
Total 5,414 2,868

Duquesne’s student retention rates are well above the national average, and both four- and six- 
year graduation rates remain strong. A summary of select student achievement data from the past 
four years is included in the table below.

Student Achievement Data 2021-2024
2021 2022 2023 2024

Degrees Conferred (in Fiscal Year)
Baccalaureate 1465 1411 1385 1249
Graduate and professional programs 1161 1210 1110 1170

First Year Retention Rates 83.8% 86.5% 84.7%
Graduation Rates

Baccalaureate-seeking students 77.1% 75.9% 74.9% 76.8%

While Duquesne has experienced a gradual decline in overall student headcount since 2020, it 
saw an increase of 103 students from FA23 to FA24. Since 2020, there has also been a 20.8% 
increase in first-time, full-time freshmen, as well as a 0.2% increase in total undergraduate 
headcount. Below are undergraduate and graduate student projections for the next two academic 
years (2025–2026):
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Two-Year Headcount and FTE Projections

School/College

Full-Time Undergraduate Graduate & Professional
Fall 2025 
Projected 

Headcount

Fall 2026 
Projected 

Headcount

Fall 2025 
Projected 

FTE

Fall 2026 
Projected 

FTE

Fall 2025 
Projected 

FTE

Fall 2026 
Projected 

FTE
Business 1,193 1,190 1,248 1,244 143 143
Osteopathic 
Medicine - - - - 262 440

Education 245 220 270 243 220 220
Health Sciences 841 851 861 872 247 246
Law - - - - 503 506
Liberal Arts 954 960 1,002 1,009 144 144
Music 178 175 197 194 36 36
Nursing 889 915 1,010 1,040 158 161
Pharmacy 169 170 177 177 625 642
Science and 
Engineering 890 915 963 990 79 82

Spiritan 
Division 42 40 41 39 - -

Other Units 7 7 7 7 10 10
Grand Total 5,407 5,442 5,776 5,814 2,425 2,629

Duquesne invests $90 million in its undergraduate students each year through university-based 
scholarships. Total aid from all sources exceeds $195 million. The average gift aid offer for first­
time, full-time undergraduate Duquesne students who file a FAFSA is $27,500.

1.3 Key Accomplishments
In 2017, Ken Gormley, one year into his term as the 13th president of Duquesne University, 
unveiled a Strategic Plan with a clear aim: Re-Imagining Duquesne’s Spiritan Legacy for a New 
Era (2018–2023). The Plan’s core initiatives reflected the spirit of Duquesne’s Spiritan founders 
and sought to propel Duquesne to new heights. It directly led to numerous landmark initiatives 
built and grown since Duquesne’s previous Middle States Commission on Higher Education 
(MSCHE) review cycle.

Duquesne has enhanced its curriculum significantly in recent years through new programs and 
initiatives. In 2019, the Provost’s Office, Faculty Senate and faculty representatives from each of 
Duquesne’s schools worked together to redesign the University’s core curriculum. This year-long 
shared governance process resulted in the development of the Bridges Common Learning 
Experience. Bridges re-invented the foundations of a Duquesne undergraduate education, 
offering students a way of completing general education requirements that prioritizes flexibility 
and career preparation. It accounts for one-third of a student’s curriculum and is designed to 
overlap with every major to maximize degree progress. In 2024, Duquesne created “Discover,” 
an integrated program of academic exploration, career planning and professional development 
that helps guide students in finding the right major. “Discover” has quickly become popular 
among Duquesne students; it was one of the 10 most chosen majors for the 2024 class.
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In 2022, the University broke ground on its largest and most significant initiative to date: the $63 
million Duquesne University College of Osteopathic Medicine (DUQCOM). This initiative had 
deep roots in the University’s mission, as Duquesne’s Spiritan priests had initially considered 
developing a medical college as early as 1910. DUQCOM aims to address the regional and 
nationwide shortage of physicians, particularly in underserved rural and urban communities. The 
University completed construction on the state-of-the-art DUQCOM building in 2024. The 
College is pre-accredited by the Commission on Osteopathic College Accreditation (COCA) and 
officially enrolled its first class of Doctor of Osteopathic Medicine (D.O.) students in fall 2024.

In 2023, Duquesne created several new engineering programs and renamed its flagship science 
school the “School of Science and Engineering.” New programs in general, mechanical and civil 
engineering were added to complement the University’s successful biomedical engineering 
program and strong reputation in the sciences. These new programs launched successfully in fall 
2024 with strong interest from prospective students.

Duquesne has also placed an increased focus on improving its centers and institutes, with several 
cutting-edge centers created and others enhanced and redeveloped. Duquesne’s 44 centers and 
institutes serve as hubs for faculty and student scholarship and host a wide range of regionally 
and nationally renowned symposia, events and programming. New centers include the Institute 
for Ethics and Integrity in Journalism; the Center for Migration, Displacement and Community 
Studies; and the Grefenstette Center for Ethics in Science, Technology and Law. Key 
enhancements were also made to several existing student centers, including the Center for 
Emerging and Innovative Media, the Center for Integrative Health, and the Center for Career 
Development.

Several recent initiatives focused on strengthening Duquesne’s Spiritan ideals of a diverse and 
welcoming community. President Gormley hired Crystal McCormick Ware to serve as the 
inaugural Chief Opportunity, Community Building and Engagement Officer and Senior Advisor 
to the President. The Community Building Office has developed several impactful initiatives, 
including the Community Building Certificate Program, which helps participants develop 
strategies to enhance success and belonging in academic and workplace settings. Duquesne also 
launched the Center for Student Connection and Inclusion, which provides students with support 
services and opportunities for learning.

In the summer of 2017, William Generett was hired as Senior Vice President of Civic 
Engagement and External Relations to lead the new Office of Community Engagement. 
Duquesne’s emphasis on community engagement was recognized when it was named among just 
40 institutions nationwide to receive the 2024 Carnegie Elective Classification for Community 
Engagement. This classification, awarded by the American Council on Education (ACE) and the 
Carnegie Foundation for the Advancement of Teaching, recognizes an institution’s commitment 
to community engagement.

Duquesne has also undertaken a gradual and concerted effort to renovate, upgrade and add to its 
campus buildings and infrastructure. This includes renovations to the flagship Student Union 
building, Gumberg Library, student dining halls, admission centers, labs and class spaces, 
campus technology and the UPMC Cooper Fieldhouse. New campus buildings include the
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College of Osteopathic Medicine and McGinley Hall, an 11-story, 551-bed apartment building 
for students. The University has also undertaken initiatives to improve campus accessibility, 
including installing improved signage, waypoints and campus maps.

Generous alumni and external funding made many of these infrastructure enhancements possible. 
The University has been able to support many of these landmark initiatives through its ambitious 
IGNITE fundraising campaign, which launched in 2022. In February 2025, President Gormley 
announced that IGNITE met and surpassed its history-making goal, with total contributions 
exceeding $335 million. The IGNITE campaign secured support from over 22,000 donors to 
provide funding for four imperatives: access and affordability, academic programs and facilities, 
enhancements to the student experience and the new medical school and integrative health 
initiatives.

In 2022, Thomas R. Kline, a renowned trial lawyer and Duquesne alumnus, committed $50 
million to provide transformational support to Duquesne's 111-year-old law school. Kline’s gift, 
the largest in University history, renamed the law school and broadly supports student 
scholarships, faculty grants for excellence in teaching and scholarship, the law school's noted Bar 
Preparation program, new clinical offerings that benefit the community and other strategic 
priorities. Kline also provided an additional gift to build a new façade and front entrance for the 
law school, along with improvements to student lounges and other areas.

A key focus of President Gormley’s tenure has been to reinvigorate Duquesne’s athletic 
programs. The renovation of the UPMC Cooper Fieldhouse created a modern and expanded 
arena that elevated the stature of Duquesne’s basketball, volleyball and other indoor sports 
teams. The increased support for Duquesne’s athletics programs culminated in an A-10 
Conference men’s basketball championship in 2024, the first in half a century. Additionally, a 
recent $1.1 million endowment provided a perpetual funding source for Duquesne’s club sports. 
The endowment helps cover expenses such as travel, uniforms, equipment and facility rentals for 
Duquesne’s 15 club sports teams.

1.4 Ins^tu^onal Goals
In anticipation of the University’s 150th anniversary in 2028, President Gormley and his 
leadership team collaborated with key campus stakeholders to refresh the University’s Strategic 
Plan, Re-Imagining Duquesne’s Spiritan Legacy for a New Era (2018-2023), with an eye toward 
innovation and new successes in the future.

In August 2024, President Gormley unveiled the University’s revised Strategic Plan, Vision 150: 
Continuing the Momentum (2024-2028). Vision 150 reflects the careful process of imagining 
ways to build on the impressive successes envisioned in previous versions. It identifies new 
pathways for pursuing the university’s five strategic imperatives, which remain anchored in the 
founding intent of the Spiritan priests. The five strategic imperatives are focused on educational 
impact; community engagement; interdisciplinary strength; vibrancy among students, faculty and 
staff; and financial resilience and entrepreneurship.
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 Strategic Imperative 1: Duquesne will identify bold pathways to offer students the 
knowledge and skills they will need for productive and fulfilling lives and careers in the 
21st century.

 Strategic Imperative 2: Duquesne will become the region's flagship institution for 
community engagement through mutually beneficial partnerships that advance the city, 
the region and the world.

 Strategic Imperative 3: Duquesne's academic programs will transcend traditional 
boundaries, positioning it as a leader in interdisciplinary and interprofessional programs.

 Strategic Imperative 4: Duquesne will create a vibrant campus community that fosters 
the achievements of its talented faculty, students and staff.

 Strategic Imperative 5: Duquesne will encourage an entrepreneurial spirit that will 
allow it to creatively steward University assets, adapt to changing environments and 
enhance its financial vitality to fulfill its mission for a new era.

Vision 150 outlines ambitious goals for Duquesne to achieve in the coming years, including 
expanding and renovating campus buildings, bolstering faculty scholarship, improving academic 
support for students, expanding academic programs in high-demand areas, developing new 
student centers, enhancing study abroad programs and more.

1.5 Senior Leadership
Since Duquesne’s last Middle States review, President Gormley has expanded his senior 
leadership team, creating new positions to advance the University's mission and community 
impact. President Gormley created an Office of Community Engagement and hired Senior Vice 
President for Community Engagement William Generett to lead that office. Additionally, Crystal 
McCormick Ware was hired to serve as the inaugural Chief Opportunity, Community Building 
and Engagement Officer and Senior Advisor to the President. Several other cabinet positions 
have experienced transitions in the past few years, with new leadership in the offices of the 
Provost, Marketing and Communications, Student Life and Legal Affairs, among others. The full 
President’s Cabinet is comprised of the following members:

 Ken Gormley, President
 Charles Bartel, Vice President for Information Technology and Chief Information Officer 
 Joel Bauman, Senior Vice President for Enrollment Management
 David J. Dausey, Executive Vice President and Provost
 Leanna Fenneberg, Senior Vice President for Student Life
 Rev. Raymond French, C.S.Sp., Senior Vice President for Mission and Identity
 Matthew J. Frist, Senior Vice President for Finance and Business
 William Generett, Senior Vice President of Civic Engagement and External Relations
 Daniel Gilman, Chief of Staff and Senior Advisor to the President
 Dave Harper, Vice President of Athletics
 Rev. James P. McCloskey, C.S.Sp., Senior Advisor to the President for Strategic 

Initiatives
 Crystal McCormick Ware, Chief Opportunity, Community Building and Engagement 

Officer and Senior Advisor to the President
 Jim Miller, Senior Vice President for University Advancement

9




